


participants, we seek for work that introduces novel approaches to optimize their 

decisions and improves our understanding of their interactions within the market. 

We look for a mix of approaches including modeling, theoretical, and empirical, 

using a wide range of tools drawn from operations management, game theory, 

auctions and mechanism design, optimization stochastic modeling, revenue 

management, econometrics, or statistics. 

The list of markets to be studied includes but it is not restricted to: 

• Online marketplaces, such as eBay, Etsy, etc.

• Internet advertising, including sponsored search and display ad exchanges

• Sharing economy markets, such as Uber/Lyft, AirBnb, etc.

• Online labor markets, such as Amazon mTurk, oDesk, Elance, etc.

• Procurement markets, such as technology-enabled government procurement

• Health care exchanges

• Financial exchanges

Confirmed speakers include: 

• Alvin Roth (Stanford), Plenary speaker

• Santiago Balseiro (Duke)

• Kostas Bimpikis (Stanford)

• John Horton (NYU Stem)

• Marty Lariviere (Kellogg)

• Greg Lewis (Microsoft Research)

• Vahab Mirrokni (Google)

• David Parkes (Harvard)

• David Shmoys (Cornell)

• Garrett Van Ryzin (Columbia/Uber)

Program coming soon. Registration is free, but required. For registration and more 

information, please visit the workshop website. 

http://www.stern.nyu.edu/experience-stern/about/departments-centers-initiatives/academic-departments/ioms-dept/events/informs-revenue-management-and-pricing-conference-2016/marketplace-innovation-workshop





