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In line with the special issue of International Journal of Operations and Production Management 

(IJOPM) on the use of social media in operations and supply chain management (OSCM) 

(http://www.emeraldgrouppublishing.com/products/journals/call_for_papers.htm?id=7949), a 

workshop on the same theme will be held on 21-22 March 2019 in Liverpool, UK.  

This workshop will provide a good opportunity for researchers to present their relevant works, to seek 

advice from the guest editors of IJOPM’s special issue, and to meet and discuss with other researchers 

with similar research interests. This workshop welcomes submissions on any topics related to the use 

of social media in OSCM. Sample topics include, but are not limited to:  

 The drivers for individuals, firms, and/or supply chains to use social media in OSCM. 

 The impacts of using social media in OSCM on the performance of individuals, firms, and/or supply 

chains. 

 The unintended or unanticipated consequences of using social media in OSCM.  

 The application of multiple theories or the development of new theoretical perspectives to explain 

the use of social media in OSCM.  

 Multi-level analysis of the use of social media in OSCM (e.g., individual, team, firm, supply chain, 

industry).  

 Risks associated with using social media in OSCM and the strategies to address such risks. 

 Ethical and governance issues related to the use of social media in OSCM. 

 The dark sides of using social media in OSCM. 

 The use of social media for new product development and innovation management. 

 Behavioural dynamics among employees, buyers, suppliers, and/or other parties involved in using 

social media for OSCM.  

 The integration of social media with firms’ existing OSCM systems such as ERP, CRM, and SCM 

systems. 

 Approaches to leverage social media data to inform OSCM decisions such as demand forecasting 

and inventory management. 

Interested authors should submit their abstracts (within 300 words) to hugolam@liverpool.ac.uk by 31 

December 2018. Abstracts will be accepted on an ongoing basis until all presentation slots are filled. 

All authors should receive decisions on their submitted abstracts no later than 10 January 2019. No 

registration fee is needed for attending the workshop, but authors should be responsible for their own 

travel and accommodation costs. It should also be noted that submitting abstracts to the workshop and 

submitting papers to IJOPM’s special issue are independent activities; authors do not have to attend the 

workshop in order to submit their papers to the special issue.  
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